


ideastream® is a multiple-media public service organization with a mission to strengthen our communities by 
providing distinctive, thought-provoking programs and services that enlighten, inspire, educate and entertain.
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In the summer of 2001, Cleveland’s PBS and NPR stations joined together to form ideastream, a new public service media organization 
with a mission to “strengthen our communities.” To achieve that important mission, it was evident that the organization must harness 
its multiple media to create and acquire programs and services on issues of importance to the region.  

But what stories needed to be told? What information did the community want and need? 

ideastream designed The Listening Project as an ongoing community engagement to find answers. By going directly to Northeast Ohio’s 
citizens, ideastream could learn from the people who have a real stake in shaping the region’s future. This process sought to determine 
the region’s assets and challenges, and whether there was a role for public media - radio, television, Internet, education services and 
more.  If so, what would be the nature of that role? 

With remarkable consistency, each year of The Listening Project, including 2009-2010,  residents identified the same short list of key 
regional assets and challenges:

Assets: arts and culture, people and communities, location, recreation and weather, and environment and quality of life.  
Challenges: economy, education, crime and drugs, politics, urban sprawl, and people and racial issues.

Listening Project research provides ideastream with a solid understanding of what is important to residents, what needs improvement 
and what should be celebrated.  Using this information, ideastream is able to align its mission, strategies and tactics closely with 
Northeast Ohio’s perceived priorities.  Specifically, Listening Project data provides a framework and focus for programming, services 
and content creation which is distributed through radio, television, web and outreach.  And now, it supplies a way for ideastream to 
monitor more closely its role in the community and to ascertain the value of its services.

BACKGROUND

THE LISTENING PROJECT EVOLVES

Listening
For 12 months beginning in the summer of 2009, The Listening Project presented a different topic each month for public input, 
often asking direct questions about respondents’ usage and value of ideastream programs and services.  All topics generally relate to 
the priorities identified over the previous eight years including such issues as economy, education, health, arts and more. This year’s 
Listening Project received 2,857 responses. This newest version of The Listening Project continues to aid ideastream in delivering 
programs and services relevant to the lives of Northeast Ohioans and to the success of the region.



ideastream takes its role as an unbiased provider of news and information seriously.  Through two surveys in this year’s Listening 
Project, the organization knows that Northeast Ohio’s media savvy population relies heavily on radio and television to keep them 
informed on the people and issues that shape our community and our world.  

- Over 75% of the respondents prefer to get their news from radio and television.

WVIZ/PBS is known for trusted and compelling journalism through the broadcast of public television’s iconic news programs including 
PBS NewsHour, Washington Week, The McLaughlin Group and Nightly Business Report. Viewers are taken “across the pond” for 
an international perspective on the day’s news from BBC World News.  

Locally, Dick Feagler is joined each week by a cadre of cohorts ranging from journalists to community and political leaders who look at 
the issues behind today’s news and offer varied perspectives on Feagler & Friends. NewsDepth, a WVIZ/PBS production, is a weekly 
current events series for Ohio’s third through eighth graders designed to link students with the world. And statewide news comes to life 
each week in The State of Ohio, a series that spotlights the latest happenings at the Statehouse, in the Governor’s office, at the Ohio 
Supreme Court and throughout the Buckeye State.

More and more, people tune in to 90.3 WCPN for award-winning, locally-produced reports on important regional news events, or 
to hear national and international news coverage or talk shows from trusted sources like NPR, Public Radio International, American 
Public Media or the Canadian Broadcasting Corporation.  

Each weekday during the early morning hours, 90.3 WCPN delivers a European perspective with BBC World Service. Following is 
Morning Edition which seamlessly pairs national and international news from NPR with 90.3 WCPN’s own award-winning coverage 
of local and regional stories.  Intelligent talk and discussion and listener participation take center stage through the midday hours with 
The Diane Rehm Show, BBC World Have Your Say and Talk of the Nation.  Then, it’s back to a mix of world, national, regional 
and local news coverage and features with The World, All Things Considered and Marketplace.  These programs and more have 
led listeners to count on 90.3 WCPN for intelligent and balanced news and information programs, delivered by diverse voices with a 
range of perspectives. 

WVIZ/PBS World and WVIZ/PBS Ohio, two digital television channels from ideastream, add a global and statewide perspective to 
the news.  WVIZ/PBS World features stories from around the world by providing documentaries, public affairs and news programming, 
often focusing on political stories that lead the viewer to recognize the local implications of these global stories.  WVIZ/PBS Ohio 
shares statewide status, providing coverage of the Ohio legislature, the Ohio Supreme Court and a mix of regional and local programs 
on varied topics of interest to Ohioans. The 90.3 WCPN local series, The Sound of Ideas® is also televised on WVIZ/PBS Ohio and 
statewide on the Ohio Channel.

ListeningListening
NEWS AND INFORMATION

Dick Feagler, Feagler & Friends

Jim Lehrer, PBS NewsHour

Rick Jackson, NewsDepth

,



“Our ONLY sources of media content are NPR and PBS. Who needs anything else?”
Listening Project Respondent, November 2009 

“The most valuable and trustworthy information comes from The Diane Rehm Show; then on PBS, Charlie Rose and the  
PBS NewsHour.”
One person’s comment from The Listening Project survey, April 2010

“NPR is my most-trusted source [for news and information].”
A response from The Listening Project survey, April 2010

“Your national news with Jim Lehrer is my favorite because of the depth of coverage.” 
Listening Project participant, April 2010

“NPR does a far better job of reporting news rather than commenting on it than any other source.”
Listening Project respondent, April 2010

“90.3 WCPN is my principal news source from 5:30 a.m. on.”
A response from The Listening Project Survey, April 2010

“I like the variety of sources and opinions [on ideastream] to better understand and form my own opinions.”
From The Listening Project, April 2010 

“For in-depth coverage, I enjoy PBS.”
Listening Project respondent, April 2010

“I deeply appreciate ideastream’s commitment to covering the many ballot issues that were on the ballot last fall. Many of them 
were confusing in their wording, and ideastream did a great job of dissecting them for listeners.”
Listening Project Respondent, January 2010

ListeningListening
NEWS AND INFORMATION (CONT’D) 

Diane Rehm, The Diane Rehm Show

Gwen Ifill, Washington Week

Susie Gharib, Nightly Business Report



ListeningListening
POLITICS

Trusted sources of information are increasingly difficult for consumers to distinguish. With local headlines screaming about corruption 
and other political hot topics, it’s no surprise that politics, on the local, regional and national levels, is a major area of interest – and 
concern – for residents of Northeast Ohio. Responses to The Listening Project surveys agree that what’s going on in the political 
landscape is one of the region’s biggest challenges. 

ideastream serves as “information provider” to viewers and listeners by offering intelligent and balanced news reports and analysis. 
Award-winning, locally-produced reports on Northeast Ohio’s major political figures and issues, along with news and information 
on the day’s leading statewide, national and international political stories are a constant.  From PBS NewsHour, Washington Week
and Feagler & Friends to Morning Edition, The Sound of Ideas, and All Things Considered, ideastream brings facts to life 
and provides thoughtful analysis, all designed to help residents become more informed, sort fact from fiction, and become a more 
knowledgeable citizenry.  

ideastream’s commitment to providing information on a variety of local political issues is best seen in two local series. The Road To 
Reform, produced by ideastream in partnership with The Plain Dealer and WKYC Channel 3 News, presented ongoing coverage about 
the ballot issues faced by Cuyahoga County voters that led to the biggest local government overhaul in the state’s history. Through an 
ongoing partnership with The City Club of Cleveland, ideastream broadcasts the famed Friday Forums each week allowing residents 
to meet the candidates, better understand the current controversies and hear from leading policymakers. 

- 78% of Listening Project respondents reported that they were more informed of ballot issues because of ideastream coverage.

“Thank you for your thorough coverage. I would have abstained from voting for several of the issues without it.”
Listening Project respondent, January 2010

“If it weren’t for you guys, I wouldn’t understand what is going on.”
Listening Project participant, January 2010

“My primary source of news is locally; I feel more informed because of ideastream.”
Listening Project respondent, January 2010

“Public radio does the best job of providing political information in an environment in which both sides can be invited to accurately 
make their point of view known.”
Participant in the January 2010 Listening Project Survey

Michele Norris, All Things Considered



ListeningListening
THE REGION

The Listening Project asked many questions through the year-long process about the region’s assets and challenges. Given the many 
challenges and the media attention that is often focused on problems rather than regional assets, The Listening Project devoted one 
survey (February, 2010) to finding out about community satisfaction with the region.  Respondents were overwhelmingly happy to 
live in the region, with 91% rating the region as “a good or excellent” place to live. Also, those responding have a long history of 
living here, with 85% stating that they have lived in the area for 20+ years. And what about the future? Ninety-one percent say 
they anticipate living here in five years. 

What respondents said generally about the region:

“It’s my home – no matter what its faults are.”

“The foundation for a really great city still exists in the business and arts community.”

“A metropolitan city with a fabulous orchestra and theaters, all the major league sports, lots of restaurants and good shopping.”

“I have lived here all my life and like it better each year that I am here.”

“I lived in Los Angeles for 13 years, and I always wanted to come back.”

“Would be hard to find another place in the country with this combination of assets and low cost of living.”                                            

But those who responded are not ignorant of the region’s problems, pointing out some of the most pressing local challenges. 

“We need to stop talking and start doing something about revitalizing the job situation … We’re not what we were – we need to move on to what
  we’ll become.”

“Cleveland is one of the poorest cities in the nation and the region has been all too often poorly – and corruptly – governed.”

“We need to get people back to work. And make the streets safe for all of us.”

“While Northeast Ohio is very affordable compared to other cities, we wonder if it makes sense to move to another city with growth potential.”

On a regular basis, ideastream programming introduces viewers and listeners to both the “movers and shakers” and the “people next 
door” who are making an imprint on Northeast Ohio, people who enlighten us all on the positive and challenging aspects of our region. 
Feagler & Friends provides a lively introduction to some of the region’s newsmakers and news followers; The Sound of Ideas brings the 
voices of those in the news and those affected by current events to the forefront through listener, viewer and social media participation.

Cleveland

Akron

Lorain

Canton



ListeningListening
PEOPLE AND COMMUNITIES

ideastream programming is designed to provide distinctive, thought-provoking programs and services that enlighten, inspire, educate 
and entertain.  In fact, the mission of ideastream is to “strengthen our communities.” 

A thoughtful mix of programming on ideastream stations and content on its websites aims to involve people, spark curiosity and 
creativity, and touch lives. Listening Project data reveals that “people and community” continues to rank as one of the top regional 
assets. But does a more informed and engaged public give back to its community and become more involved in an effort to make 
Northeast Ohio an even better place to live? 

The Listening Project delved into this topic asking respondents to talk about their volunteering habits. Their responses make clear that 
those who are cognizant of the community’s strengths and challenges are, in fact, very involved. 

- 25% reported that they were “motivated or inspired” to volunteer or participate in a community event due to a  
  program or service offered by ideastream.
- 75% of those responding said that they donate to local non-profit organizations or a cause.
- Nearly 70% shared that they volunteered or participated in a community event.
- 62% reported that volunteering fulfills them mentally and/or spiritually.

“I have been inspired to donate financially to causes (hunger programs) due to programs I have heard on ideastream.”
Listening Project participant, March 2010

“I volunteer for various events/charities in the Cleveland area.  It’s my way of giving back since I am unable to contribute financially.”
Listening Project respondent, March 2010

“It’s my responsibility as a citizen.”
One person’s answer to Listening Project question, March 2010

As The Listening Project reveals, Northeast Ohioans invest their time and talents to many local organizations, including ideastream. On 
any given day, people from all around the region lend their time and talents to the organization.  Led by a volunteer Board of Trustees, 
ideastream is nurtured by an investment of social capital in a variety of ways: membership drives, the WVIZ/PBS Televised Auction, 
the Educational Advisory Councils and Community Advisory Board, and individuals who volunteer on a daily or occasional basis log 
thousands of hours each year as their way of giving back. And nearly 40,000 people voluntarily contribute to WVIZ/PBS and 90.3 
WCPN each year demonstrating in very real terms the value and commitment they have to public media.

ideastream Volunteers

WVIZ/PBS Televised Auction

Nearly 70% of those responding volunteer in their community.



ListeningListening
JOBS AND THE ECONOMY

The number one challenge facing Northeast Ohio?  Jobs and the economy.  The housing/foreclosure crisis, changing industrial base, 
and the lack of jobs in the area are all problems that are top-of-mind for Northeast Ohioans.  

On the national level, programs like Morning Edition, All Things Considered and Marketplace on 90.3 WCPN, and Nightly 
Business Report and PBS NewsHour on WVIZ/PBS are filled with information and analysis on the economic challenges faced by the 
nation and our world.

To provide local information and, perhaps more importantly, access to resources, ideastream presented two multiple media projects 
related to regional economic issues. Facing the Mortgage Crisis, part of CPB’s Public Service Media Economic Response Initiative, 
included radio and television programming along with web resources and included a television special with a phone bank designed 
to put those in need with professionals who could offer information and guidance. Help Wanted, produced in partnership with 
The Plain Dealer and funded in part by CPB, was designed to assist job-seekers in understanding and surviving difficult economic times.

Northeast Ohio residents had two Listening Project opportunities to tell ideastream their thoughts on the regional economy and offer 
feedback regarding Facing the Mortgage Crisis and Help Wanted. 

In September 2009 the following information was learned:

- 77% of those responding had seen or heard ideastream’s regional economic coverage (Facing the Mortgage Crisis).
- Nearly four in ten respondents were affected in some fashion by the local mortgage crisis.

Here are a few Listening Project comments regarding Facing the Mortgage Crisis:

“In general, I think WCPN does a better job of covering the local economy than any other local news organization.”

“Because of the show, we refinanced our house. If it weren’t for this show, we would still be fighting with the bank.”

“I appreciate having the resources at hand. If I am ever directly impacted or know someone who is, I’ll know where to turn.”

In June 2010, ideastream asked Northeast Ohioans to focus on a series of questions regarding their thoughts on the year-long  
Help Wanted project. 

- 68% reported that they had heard Help Wanted radio news reports.
 - 58% stated that ideastream’s Help Wanted coverage expanded and furthered their knowledge of the current economic difficulties.

Comments related to Help Wanted:

“[Help Wanted] showed a greater depth to the problems and made them more real.”

“What is interesting to me is all the assistance that is available to those who are struggling in/with the current economic situation.”

The economy is covered on WVIZ/PBS and 90.3 WCPN

“Facing the Mortgage Crisis”

“Help Wanted” multiple media series



ListeningListening
ENVIRONMENT

Ken Burns’ The National Parks: America’s Best Idea television series served as the springboard for the October 2009 Listening Project 
survey as it closely aligned with one of the regional assets most frequently reported by Northeast Ohio residents:  the environment. The 
environment, along with location, recreational resources and Northeast Ohio’s weather are valued by ideastream listeners and viewers, 
who consistently mention them as important parts of life in the region. 

In addition to The National Parks series, the Nature series along with Independent Lens, Frontline and limited-run series and 
specials airing on WVIZ/PBS journey into our natural world taking viewers from the African plains to the Antarctic ice to the fields and 
rivers of America.  These benchmark series not only celebrate the world’s natural wonders but point out environmental problems and 
challenges.  

A little closer to home, ideastream tells the regional environmental story through locally-produced public radio and television 
programming. A prime example of this was the partnership between ideastream, the National Park Service, the Cuyahoga Valley National 
Park Association and The Cuyahoga Valley Photographic Society.  Working together, the organizations invited local professional and 
amateur photographers to submit photos of the Cuyahoga Valley National Park. The result was overwhelming.  Nearly 1,000 photos 
were submitted and transformed into a special four-season television tour of the Park’s magnificent scenery and wildlife. 

The topic of the environment is strategically – and frequently -- woven into ideastream’s regular local broadcasts. Around Noon
on 90.3 WCPN regularly produces segments on topics related to the natural world around us. ideastream’s award-winning news 
department often focuses on the region’s tough environmental topics to explain why they are important to our lives. 

The Return of the Cuyahoga, produced by WVIZ/PBS and partners Florentine Films/Hott Productions and America’s River 
Communities, told our river’s environmental history to a local and national television audience. This documentary focused on the 
life, death and rebirth of the Cuyahoga, one of America’s most emblematic waterways. ideastream mobilized its resources to enhance 
the program. Around Noon and The Sound of Ideas probed even further into the Cuyahoga’s story, and ideastream’s Education 
Department developed a curriculum package designed to relate the environmental story to a student audience.  
  

- Over 40% engaged in outdoor activities like visiting area parks as a result of environmental coverage provided 
   by ideastream.
- 90% of those answering the survey related that they had “seen, heard and/or participated” in The National Parks:  
  America’s Best Idea broadcasts and/or events.
- 89% of listeners to the 90.3 WCPN Around Noon episode about “A Day in the Park” also watched The National  
  Parks series on WVIZ/PBS.

A Day in the Park with Ken Burns

The Return of the Cuyahoga



ListeningListening
ENVIRONMENT (CONT’D)

“Keep up the good work. We elderly non-drivers cannot ‘go there’ any more so depend upon these shows.”
Listening Project Respondent, October 2009   

“I loved them all [local and national programs related to The National Parks series] and thought I knew a lot about the National 
Parks and the Cuyahoga National Park, but I found out I really did not know enough.”
Listening Project participant, October 2009

“I enjoy the connection between the national and the regional story…”
Listening Project respondent, October 2009

“A great partnership between ideastream and Cuyahoga Valley National Park …this collaboration was very meaningful.”
One person’s answer to Listening Project question, October 2009

“Ken Burns’ “The National Parks: America’s Best Idea” = AWESOME.”
A reaction from a Listening Project participant, October 2010

After watching or listening to environmental coverage on ideastream, Listening Project respondents reported in October 2009 that they were led to:

“Volunteer to clean up waterways.”

“Stop using chemicals on my lawn.”

“Made me think more seriously about other national parks that I would like to visit, while appreciating how fortunate 
  we are to have such a great national park in our region.”

“Made me aware that we need to help each other.”

Walking the River

NOVA: Penguins

The National Parks: America’s Best Idea



ListeningListening
ARTS AND CULTURE

The arts are perhaps one of the most visible assets of the region, and are generally held in high regard.  Because of the importance of 
the arts in Northeast Ohio, ideastream microphones, cameras, websites and broadcast signals are busy every day, extensively covering 
the local, regional and national arts scene.

Around Noon each weekday on 90.3 WCPN celebrates the visual and performing arts, explores cultural trends, and examines 
current events through an artistic lens. 

Applause, ideastream’s Emmy award-winning, locally produced weekly television series, celebrates artists and cultural groups 
around Northeast Ohio. 

Backstage With…, produced in partnership with PlayhouseSquare, is a series of dynamic interviews with masters from 
the performing arts, offering revealing insights and inspirational motivation into the creation of groundbreaking Broadway musicals, 
television series and more. 

Jazz takes to the airwaves on 90.3 WCPN, and programs including Great Performances, productions from The Metropolitan 
Opera and Live From Lincoln Center fill the airwaves on WVIZ/PBS.

In fact, WVIZ/PBS Create, a digital television channel from ideastream, takes arts coverage to a higher level.  WVIZ/PBS Create 
features many of television’s most recognized personalities in programs related to arts and lifestyle.

 Has ideastream programming on arts and culture connected the community to local organizations and helped residents make 
decisions or become more informed about local happenings? The Listening Project asked, and people responded.

 - 70% of respondents said arts related coverage led them to either visit a museum or seek other arts-focused activities.
 - Another 50% chose to find other arts-related options after viewing/listening to ideastream arts and culture   
   programming.
 - One quarter of those answering the survey said that they often follow-up somehow after hearing items on  
   Around Noon. 
   
“I think that the coverage provided by Around Noon is outstanding and I often hear of events I am sure I would not have known 
about otherwise. Keep it up!”
-Listening Project participant, August 2009

“I did hear about the East Wing [of the Cleveland Museum of Art] on ideastream and I did visit, to my great pleasure, right  
after that.”
-Listening Project participant, August 2009

Courtesy: Chris Stephens, The Plain Dealer

Dee Perry, Host of Around Noon and Applause

Backstage With... Tom Hanks

Around Noon “Open Air”



ListeningListening
EDUCATION

Education continues to be one of the top concerns of Northeast Ohioans and has been high on the list of regional challenges reported 
in each Listening Project survey. It was the sole focus of the December 2009 Listening Project survey. 

While nearly 60% of Listening Project respondents said that “K-12 education is as effective as it was last year,” there was nearly 
universal thought that, as one person wrote, “The system is still broken, and little change has occurred.”

Since WVIZ/PBS signed on the air in 1965, education has been central to the local services it provides.  Forty-five years later, this 
commitment to education remains at the forefront as WVIZ/PBS provides a critical role in formal and informal education, from 
preschool through college and beyond. 

While 50% of the WVIZ/PBS weekday program schedule is dedicated to children’s programming, the station has advanced well past 
the original “classroom of the air” concept, now providing a variety of learning services designed to go well beyond the screen. The 
station provides teachers, parents and advisors with a wealth of opportunities to help them be better equipped to educate the youth of 
their communities.  These resources include workshops for teachers, early childhood educators and parents; college telecourses; and 
many other educational initiatives. 

Learning doesn’t end with the classroom and ideastream programs are designed to open minds, ignite ideas and provoke thoughtful 
discourse.  A variety of programming genres on WVIZ/PBS provides new ideas and thoughtful content while programs on 90.3 WCPN 
serve up a diverse mix of in-depth features and intelligent talk. 

- 64% of those responding to The Listening Project said that they have seen NOVA and /or “NOVA scienceNOW” 
   on WVIZ/PBS.
- Over 50% reported that they have heard local education coverage from 90.3 WCPN.
- 50% said that they are aware of or use Pre-K or childhood programming on WVIZ/PBS.
- 37% were aware of or use technology workshops provided by ideastream.

“I have used ideastream educational programs in the past … and frequently discuss information passed along by NPR.”
Listening Project respondent, December 2009   

“You keep me in touch with the community.”
Listening Project participant, December 2009

“WVIZ/PBS does an awesome job of keeping teachers connected to new technology and quality media.” 
One person’s answer to Listening Project question, December 2009

“I think ideastream does an outstanding job of supporting teachers and students in the region.”
Listening Project respondent, December 2009

Sesame Street

Dante Centuori, PSI

Neil deGrasse Tyson, NOVA scienceNOW



ListeningListening
HEALTH

It’s a fact.  Northeast Ohio has world class health care.  The problem?  The health status of residents is in conflict with that fact. 
Furthermore, research shows that health literacy is inadequate and directly correlated with the incidence and persistence of the health 
challenges facing Northeast Ohioans. 

Guided by information provided by health care professionals and consumers, ideastream’s locally-produced multiple media coverage 
on health is designed to provide access to information, utilizing radio, television and the web to tell the story.  

Two of the year’s Listening Project surveys looked at the topic of health as related to programming produced by ideastream. The July 
2009 survey focused on heart health to determine how residents were able to use the ideastream programming called Heart Stories: 
Confronting the #1 Killer to change or add information to their lives

- 61% of respondents who heard or saw the heart programming reported that they were led to do something positive
  to better their lifestyles. 

Most often, people reported that they had started exercising or changed their diets as a result of Heart Stories, certainly positive steps 
toward better health.  But one viewer of the program reported:

“Your television show on heart disease saved my life. While watching your program I was struck by how many symptoms I had for 
heart disease and I told my husband, ‘this is what’s wrong with me.’ … I saw my doctor … I failed a stress test and on the 14th of 
May, instead of leaving on my trip, I had a quintuple bypass. Now I feel better than I have in years.”

The May 2010 survey asked about two other ideastream health projects, Fighting Fat and Facing Depression.  These programs 
told the stories of people who have faced specific health challenges and provided commentary from experts who discussed current 
treatment and healthy hopes for the future.  

- 53% of those who watched or heard Facing Depression coverage were led to seek out more information as a result  
  of the coverage.
- 41% changed their views/opinions on depression. 
- 58% of those who watched or listened to Fighting Fat programming were led to get more exercise.
- 40% decided to change their diet. 

Heart Stories: Confronting the #1 Killer
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HEALTH (CONT’D)

“The coverage on depression was fascinating. I read about it quite a bit, but your programs enabled me to learn more.”
Listening Project participant, May 2010

“Very comprehensive and the program did a lot to remove some of the stigma associated with mental illness.”
Participant in The Listening Project Survey, May 2010

“Will be visiting my family doctor soon about depression as it relates to a family member.”
A response from The Listening Project Survey, May 2010

“I really loved the Fighting Fat TV program. I teach nutrition at Notre Dame College and had my students watch the program online 
or in class… it was (and will be) a valuable teaching tool for me in the college classroom.”
Listening Project respondent, May 2010

Taping of Fighting Fat

Taping of Heart Stories: Confronting the #1 Killer

CONCLUSION

For nine years, ideastream has engaged the Northeast Ohio community through The Listening Project.  The information this community 
engagement process provides is essential in helping ideastream focus its programming and services.

Gathering, examining and using this important information will continue in the years to come. By Listening to the Community and 
Looking for What Matters, ideastream can spur discussion, monitor its role in the community, ascertain the value of its services and come 
even closer to fulfilling its mission to “strengthen our communities.”  

“It is easier to keep talking once you know someone is listening.”



Your participation in The Listening Project is important to ideastream.   
To provide feedback, sign up for The Listening Project email newsletter, or see previous Listening Project reports:

Visit ideastream.org/lp
Call 216-916-6100

WVIZ/PBS & 90.3 WCPN ideastream
Idea Center®

1375 Euclid Avenue
Cleveland, Ohio 44115


